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CAMPAIGN  OVERVIEW

To Celebrate Mother’s Day, What Goes Around Comes Around 
captured luxury across generations with the ultimate Mother's Day 
campaign starring actress Lisa Rinna, Delilah Belle, Amelia Gray, 
and Lois Rinna. 

Shot in studio in Los Angeles, and captured by photographer Olivia 
Malone, the three generations of women shine in luxury vintage 
clothing and accessories. 

OBJECTIVES

• Position WGACA as the leading purveyors of luxury vintage.
• Highlight WGACA as the ultimate destination for luxury vintage 

across all generations.
• Instigate brand awareness, leads and sales.

RESULTS

TOTAL SALES

• Grand Total: $33,696.00 at 17 units
• Designer RTW Sales: $25,200.00 at 11 units
• Luxury Accessories Sales: $8,496.00 at 6 units

BY LOCATION

• SoHo: $14,075.00 at 5 units
• Beverly Hills: $10,225.00 at 5 units
• Web: $9,396.00 at 7 units 

BY CATEGORY

• Outerwear: $11,600.00 at 3 units 
• Tops: $9,575.00 at 6 units
• Jewelry: $4,746.00 at 5 units 
• Small Accessories: $3,750.00 at 1 unit 
• Bottoms: $2,750.00 at 1 unit 
• Dresses: $1,275.00 at 1 unit

BY BRAND

• Chanel: $28,821.00 at 15 units
• Gucci: $2,125.00 at 1 unit
• Louis Vuitton: $2,750.00 at 1 unit



STYLE NOTES

LOOK 1
• Chanel 97P Yellow Monogrammed Crop Top
• Chanel 97P Orange Monogrammed Crop Top



STYLE NOTES

LOOK 2

• Chanel Black Leather CC Bomber
• Chanel Pink 650 Lambskin Gloves 



STYLE NOTES

LOOK 3

• Chanel Surfline Tank Dress
• Chanel Surfline Button Down (x2)
• Chanel Blue Canvas Beach Tote
• Levi’s 501 White Jeans (x2)
• Chanel Multi Fabric Half 10”



STYLE NOTES

LOOK 4

• Chanel 01A Alphabet Knit Sweater 
• Gucci Lime Green Hot Pants Shorts 
• Chanel Pink Quilted Caviar Crossbody Bag 



STYLE NOTES

LOOK 5

• Chanel Cream Cashmere Bow Sweater
• Chanel Gold/Pearl Coin Necklace
• Chanel Turnlock Earrings
• Chanel 98P BW Satin Button-up Shirt
• Chanel Gold Pearl Dangle Earring



STYLE NOTES

LOOK 6

• Chanel 95P WT/BLK Outline Blazer
• Alaia Black Knit Legging
• Chanel Black Velvet CC Earring
• Chanel Gold Turnlock Necklace Large 
• Chanel 95P Black Mock Neck Dress
• Chanel Black Leather 5CC Dangle Earring
• Chanel 93 Wool Boucle Jacket
• Chanel Black 2 Pocket Corset Shirt
• Chanel Gold Dangle Earring 
• Chanel Gold Logo Chain Belt 
• Chanel 92A Sleeve Logo Black/White Sweatshirt 
• Chanel Gold 3 CC Necklace 
• Chanel Round Turnlock Earring Medium



STYLE NOTES

LOOK 7

• Chanel Gold Crystal Pearl Necklace 
• Chanel Gold Pearl Crystal Dangle Earring 
• Chanel Gold Turnlock Bracelet 



STYLE NOTES

LOOK 8

• Vintage 40s White Coveralls 
• LV BLue Denim Belt 80
• Chanel Zip Front White Cotton Top 
• LV Blue Monogram Patchwork Shorts 
• LV Blue Denim Posty
• LV Blue Denim Monogram Mini Skirt 
• Chanel White Linen Button Up 
• LV Blue Denim Sacadoes GM



WEB

RESULTS

WEB

• Page Views: 3,691
• Unique Page Views: 2,825
• Entrances: 1,995
• The Mother's Day Capsule was our 4th top-visited page on the 

website in its first week of launch (April 30th-May 7th)

LANDING PAGE METRICS

• Sessions: 1,995
• New Users: 1,543
• Transactions: 2
• Revenue: $1,977.44

SALES HIGHLIGHTS

• Total Units Sold: 7
• Total Net Revenue: $9.396
• Unit Sell Through %: 10.40%



EMAIL #1 EMAIL #2

EMAIL

RESULTS

EMAIL #1: Mother’s Day Launch (4.30.19)

• Distribution: 27,005
• Open rate: 15.80%
• Click-through rate: 1.70%
• Sessions: 544
• Transactions: 1
• Revenue: $1,727.00

EMAIL #2: Mother’s Day Reminder (5.6.19)

• Distribution: 27,082
• Open rate: 14.56%
• Sessions: 315
• Transactions: 1
• Revenue: $1,550.00



1.9M / @lisarinna

TOP  SOCIAL  COVERAGE

RESULTS

Social (Earned)

• 31 earned Instagram posts
• 12 + earned Instagram stories
• Total likes: 365,162
• Potential Earned Post Reach: 1,602,419
• Potential Earned Story Reach: 2,455,305

Social (Owned)

• 5 organic Instagram posts 
• Likes: 36,613
• Impressions: 674,301
• Reach: 549,761
• Comments: 451
• Saves & Shares: 5,500
• Website clicks: 679
• Profile visits: 19,963
• Product views: 20,201



INSTAGRAM (EARNED)

1.9M / @lisarinna 1.9M / @lisarinna

TOP  SOCIAL  COVERAGE

*** PLEASE DUPLICATE PAGE AS NEEDED.
IMAGES ARE ADJUSTABLE BUT PLEASE KEEP START OF IMAGE AS IS NOW.

DO NOT ADD IMAGES TO PAGE.



509K / @ameliagray 509K / @ameliagray

TOP  SOCIAL  COVERAGE

INSTAGRAM (EARNED)



959K / @delilahbelle 509K / @ameliagray

TOP  SOCIAL  COVERAGE

INSTAGRAM (EARNED)



Followers / Name

TOP  SOCIAL  COVERAGE

INSTAGRAM (OWNED)



TOP  SOCIAL  COVERAGE

INSTAGRAM (OWNED)



PRESS

RESULTS

• Total UVPM: 137M+
• Total press clippings: 9

PRESS HIGHLIGHTS

• People Online (exclusive)
• OK! Online
• AOL
• Hollywood Life
• USA Today
• Page Six
• Daily Mail
• Bravo
• Just Jared JR



UVPM: 43,514,974 / People UVPM: 23,014,620  / AOL UVPM: 11,868,358 / Hollywood Life UVPM: 4,744,772  / OK!

*** PLEASE DUPLICATE PAGE AS NEEDED.
IMAGES ARE ADJUSTABLE BUT PLEASE KEEP START OF IMAGE AS IS NOW.

PRESS

PRESS HIGHLIGHTS



PRESS HIGHLIGHTS

UVPM: 23,917,404 / Today UVPM: 5,355,355 / Page Six UVPM: 16,426,142 / Daily Mail UVPM: 8,964,199 / Bravo

PRESS


